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EXPLORING UNCHARTED TERRITORIES 

 

 

The mix@ges project 



The mix@ges partners 

• University of Strathclyde, Centre for Intergenerational 

Practice, Glasgow, Scotland 

• Institut für Bildung und Kultur e.V., Remscheid, Germany 

• KulturKontakt Austria, Wien, Austria 

• Entr‘âges asbl, Brussels, Belgium 

• ZDUS, Ljubljana, Slovenia 



The mix@ges philosophy 

mix@ges aimed to 

• bring together young and old  

• establish new relationships across the age groups 

• reassess the participants’ view of the other generation  

• help them recognise differences and similarities 

• provide new spaces for creative exchanges  

• develop inspirational and attractive tools for cultural and 
community organisations  

• bridge the generational and digital divide 

 

 



The mix@ges workshop‘s principles 

• Benefit and fun for both generations by exploring the 

potential of digital media and the arts 

• Focus on the arts and exploration of creativity and not on 

imparting media competences 

• No family-based learning, but real intergenerational activities 

• Shared learning in a participatory way on an equal level 

• Meaningful activities leading to tangible outcomes 

• Full involvement in the development of the creative products 

• Asset based and not deficit based approach  

• Respect of learners’ resources, experiences, biographies and 

talents 



The mix@ges participants and beneficiaries  

• Younger and older workshop participants experienced the 

opportunity of self-expression through creativity while gaining 

a better understanding of the concerns and needs of the 

other generation and improving their media literacy 

• mix@ges co-operating organisations (cultural institutions, 

youth and senior associations, schools) and their facilitators 

(media artists, arts and media educators) learned to shape 

innovative intergenerational programmes and built a national 

and international network of intergenerational expertise 

• Stakeholders and experts at national and international level  

 



The mix@ges learning settings 

• Different venues:  

– Six workshops in cultural institutions 

– Nine workshops in the community  

• Different schedules:  

– 3 – 4 days, on a weekly / two weeks basis 

• Different workshop sizes: 

– From 5 to 19 young and older participants  

• Different technical equipment used: 

– Digital cameras, projectors, tagtool console, game pads, different 

softwares, cell phones, iPods, sound recorders, tablet PCs, laptops 

 



EIGHT INSPIRATIONAL THEMES  

 

Voices of Inspiration  



The mix@ges evaluation  

Set up of an evaluation design with  

1. A post workshop questionnaire for the facilitators  

2. A post workshop questionnaire for the participants 

3. A ‘café conversations’ session at the international 

exchange event in Vienna with the facilitators of the 

workshops 



Starting Points 

“Have a good  topic - 

not too abstract, no 

taboos… encourage 

self-discovery.”  



Starting Points 

• Have a marketable topic that is of interest to both 

generations 

• Provide an innovative learning encounter for participants  

• Extend and enhance the media expertise and artistic 

horizons of the involved partners 

• Offer activities for both generations to work on together  

• Have a motivated facilitator to ensure quality and success  

• Make the link between new media and creativity  



Ergebnisse 

 

 

 

 

„Strengthening of 

educational  partnerships  

between institutions for  

young and old 

encourages  

sustainability.”  

Making Contact Making Contact  



Making Contact 

• Utilise existing networks and partnerships  

• Involve organisations and institutions willing to 

cooperate 

• Share knowledge and expertise to develop the 

workshop idea  

• Welcome help in recruiting facilitators and learners  

• Ensure good press coverage 



Ergebnisse 
 

 

 

 

“Consider different 

needs and wishes of 

the two age groups 

and make them feel 

comfortable.”  

Planning and Organisation 



Planning and Organisation 

• Consider the availability of workshop participants 

• Have an accessible venue, easy to reach, centrally located  

• Find a venue which meets the requirements of the workshop  

• Choose a well-known place that is “neutral”  

• Have achievable learning goals within the time available  

• Prepare materials to be distributed in advance  

• Use partnership working and sharing of resources  

• Assure technical support during the workshop  

• Consider possible cost  



Ergebnisse 
 

 

 

 

“Try a taster workshop and 

use role models to recruit.”  

Publicity and Recruitment  



Publicity and Recruitment 

• facilitators making personal contact 

• facilitators making use of existing intergenerational groups 

• contacting with companies or schools  

• insider knowledge 

• a variety of social media and online marketing tools 

• a variety of offline marketing tools 

• incentives such as an invitation to a ‘taster workshop‘  



 

 

 

 

“Guidance and  

experimentation  

work well 

together.”  

Content and Methods 



Contents and Methods 

• Use icebreakers to bring the group together  

• Be transparent about learning expectations and outcomes  

• Enable learners to trust in the learning experience  

• Inspire and generate creativity in the different age groups  

• Motivate the learners  

• Allow participants to overcome fears and anxieties  

• Use practical knowledge 



“Have confidence and 

security in your skills as 

a facilitator. This is a 

solid basis to run the 

workshop in an open-

structured way.”  

Facilitation 



Facilitation 

• Encourage positive group dynamics  

• Increase the confidence of learners  

• Understand that each individual will bring their own motivations 

• Connect these motivations within the group  

• Involve the learners in the plan for the workshop 

• Manage tension or conflict between generations  

• Support in understanding the processes of new technology  

• Introduce participants to new functions 

• Manage off-topic discussions to make sure content is covered  

• Be open minded and trust in participants’ capacities  



“Enjoy the dynamics 

of the working group 

and the different age 

groups.”  

Intergenerational Learning 



Intergenerational Learning 

• co-operation in giving and receiving knowledge  

• participatory learning techniques and focused learning  

• opportunities where generations can learn together  

• allowing both generations to inspire each other  

• moving from a group to a team  

• participants spending quality free-time together  

• taking pride in the joint artistic product  

• celebrating the contribution of the participants  

• showcasing the workshop and its achievements  

• inspirational opportunities for learning in the future  



“Keep open-minded 

and never stop 

reviewing your own 

images of the 

younger and older 

generations.”  

Benefits for Participants 



Benefits for the Participants 

• Willingness and enthusiasm of the generations to work together 

• An opportunity for generations to listen to each other  

• Giving and receiving knowledge  

• Increased mutual respect and tolerance for each generation  

• Learning from the sharing of skills, knowledge and experience  

• Development of soft skills, improved confidence and self esteem 

• Experiencing lifelong learning  

• Challenging and diminishing fears and anxieties  

• Having fun together  

• Exchanging of points of view  

• Finding new hobbies and interests  



“Use and be proud of your 

intergenerational expertise, 

communicate it to others in 

order to encourage more 

intergenerational bonding.”  

Benefits for the Facilitators 



Benefits for the Facilitators 

• Building personal and professional capacity  

• Developing an opportunity to enhance intergenerational 

facilitation skills  

• Utilising time and space to experiment and gather experiences 

of new media and creativity  

• Developing an opportunity to promote and nurture respect 

between generations in the community  

• Promoting enthusiasm and commitment for the development of 

future mix@ges activities  

• Celebrating success and achievements locally and at European 

level  



Benefits for Society  

“It’s necessary to 

keep up with 

progress. I 

learned a lot of 

new things.”  



Benefits for the Society 

• Appreciating the cultural contribution of older people make 
young people see the value of their roots, while older people feel 
that they contribute to the future. 

• Intergenerational interaction improves understanding and 
dialogue. 

• Intergenerational programmes foster professional cooperation 
within different sectors of society. 

• Public consciousness of relevance of intergenerational dialogue 
is increased. 

• Arts activities keep older people healthy, avoid isolation and can 
lead to savings for the health sector. 
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